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IN

LOCATED ACROSS CANADA

Reach the three CAF environments:

Army, Air Force, and Navy!

The CAF and the Department of National 
Defence are powerful consumer groups 

with billions in economic impact!

Community Profile

CANADIAN 
ARMED FORCES

Regular Force Members 66,465
Primary Reserves 47,135
Military Families 138,100
DND Public Servants 27,000
Veterans 649,300

Estimated Total:  928,000

THE NATIONAL DEFENCE TEAM

Average Age 35

$98,000

$72,000

Average Income of Officers

Average Income of
Non-Commissioned Members

CAF MEMBERS STATISTICS

38%

25%

21%

16%
REGULAR FORCE

PRIMARY RESERVE

DND PUBLIC SERVANTS

SUPPLEMENTARY RESERVE,
CADET INSTRUCTORS,
RANGERS

DATA AS OF 2017-19

DEMOGRAPHICS



Joshua Buck
Canadian Forces Newspaper 
National Advertising  Representative

CELL:  778-977-5433

EMAIL:  military.base.advertising@gmail.com

 

BOOKING

Booking and billing

• Ads targeting career-transitioning military

• Flyer insertions

• Targeted social media & web ads!

CENTRALIZED

We Specialize 
in Marketing:

BOOK ANY OR ALL 16 NEWSPAPERS!

WITH ONE CONTACT:

BONUS! 

distribution to  
Royal Canadian Legions 
surrounding each base!
www.basenewspaper.com

Honour those 
individuals who put 
their life on the line 
for Canada. 

Taking a Knee, painted by Scott Waters, 
is based on a photo taken during Exercise 
Desert Ram at the CFB Suffield Training 
area in April 2011. This painting also 
represents the beginning of the month 
and half the artist spent with 3 Princess 
Patricia Canadian Light Infantry in their 
lead-up training and deployment on 
Operation Attention Roto 0.

Specifically, this image shows the culmi-
nation of a live fire attack and  presents 
a soldier during the consolidation phase 
of that attack.

The painting itself was  created for the 
True Patriot Love Foundation, as part of 
their annual gala and fundraising event.

Read the artist’s story on page 8.

Remembering 
service at home 
and abroad.
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MARPAC NEWS 
CFB Esquimalt, Victoria, B.C.

Send your 
Remembrance 
Salute across 
the Nation.

REMEMBRANCE SALUTES


